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Studiju kursa Tstenosanas valodas

LV, EN

Anotacija

Studiju kurss ietver marketinga stratégiskas vadibas sist€émas un limenu izpéti un analizi masdienu
digitalaja vidg, tirgus analizi, stratégisko lemumu mérktirgus un produkta pozicijas izvéli,
konkurences stratégiju izvéli digitalaja transformacija, marketinga stratégijas izstradi un
efektivitates kontroli.

Merkis un uzdevumi, izteikti kompetencés un
prasmeés

Kursa mérkis ir veidot izpratni par mtsdienu marketinga stratégiju ka neatnemamu uzpémuma
stratégijas sastavdalu digitalaja laikmeta, dazadu marketinga stratégiju un to lietoSanas iesp&ju
apguvi.

Patstavigais darbs, ta organizacija un uzdevumi

Patstavigais darbs ir strukturéts pa t€mam, sakot ar teoretisko literatiiras izp&ti un beidzot ar
praktiska digitalas marketinga stratégijas izstradi redlam uznémumam. Studenti strada individuali,
bet regulari prezent€ savus secindjumus seminaros un sagem docg@taja atgriezenisko saiti. Darbs
balstas uz progresivu prasmju attistibu, izmantojot miisdienu digitalos rikus.

Literataira

Obligata/Obligatory:

1.Chaffey, D., Ellis-Chadwick, F. Digital Marketing: Strategy, Implementation and Practice. 8th
ed. Harlow: Pearson, 2024.

2.Kotler, P., Kartajaya, H., Setiawan, 1. Marketing 6.0: The Future Is Immersive. Hoboken: Wiley,
2024.

3.Kumar, V., Reinartz, W. Customer Relationship Management: Concept, Strategy, and Tools. 4th
ed. Berlin: Springer, 2023.

4.Kannan, P.K., Li, H. Digital Marketing: A Framework, Review and Research Agenda.
International Journal of Research in Marketing, 2024.

5.Ryan, D., Jones, C. Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation. 5th ed. London: Kogan Page, 2024.

Papildu/Additional:

1.Davenport, T., Ronanki, R. Artificial Intelligence for the Real World: A Framework for Strategic
Al Implementation. Harvard Business Review Press, 2023.

2.Malthouse, E.C., et al. Managing Customer Relationships in the Social Media Era: Introducing
the Social CRM House. Journal of Interactive Marketing, 2023.

3.Rust, R.T., Huang, M.H. The Service Revolution and the Transformation of Marketing Science.
Marketing Science, 2024.

4.Verhoef, P.C., Broekhuizen, T., et al. Digital transformation: A multidisciplinary reflection and
research agenda. Journal of Business Research, 2023.

5.Wedel, M., Kannan, P.K. Marketing Analytics for Data-Rich Environments. Journal of
Marketing, 2024.

Akadémiskas publikacijas/Academic publication:

1.Journal of Marketing - Stanford Graduate School of Business
2.Marketing Science - INFORMS Marketing Science
3.Journal of Interactive Marketing - Elsevier

4.Digital Marketing Review - Emerald Publishing

5.Harvard Business Review - aktualie raksti par marketingu

Interneta resursi/Internet resources:

1.Google Marketing Platform - https://marketingplatform.google.com

2.HubSpot Marketing Blog - https://blog.hubspot.com/marketing

3.Marketing Land - https://marketingland.com

4.Think with Google - https://www.thinkwithgoogle.com

5.Meta for Business - https://www.facebook.com/business

6.LinkedIn Marketing Solutions - https://business.linkedin.com/marketing-solutions
7.Salesforce Marketing Cloud - https://www.salesforce.com/products/marketing-cloud/
8.Adobe Experience Cloud - https://business.adobe.com/products/experience-cloud/
9.MarketingProfs - https://www.marketingprofs.com

10.Content Marketing Institute - https://contentmarketinginstitute.com

11.Smart Insights - https://www.smartinsights.com

12.MarTech - https://martech.org
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Pilna un nepilna laika
klatienes studijas

Nepilna laika
neklatienes studijas




Kontakt | Patstav. | Kontakt | Patstav.
stundas darbs stundas darbs
1. Marketinga pamatnostadnu (orientaciju, koncepciju) attistiba un izmantoSanas iesp&jas 2 6 0 0
2. Marketinga stratégiska vadiba uznémuma vadibas sistéma 2 6 0 0
3. Tirgus analize marketinga stratégiskaja vadiba 4 8 0 0
4. Galvenie stratégiskie 1Emumi mérktirgus un produkta pozicijas izvelé 2 6 0 0
5. Produkta stratégiska vadiSana 2 6 0 0
6. Cenu noteikSana marketinga stratégiskaja vadiSana 2 6 0 0
7. Vietas, virzi$anas un personala stratégiska vadiSana 4 8 0 0
8, Konkurences stratégiju izvéle péc uznémuma vietas tirgl 4 8 0 0
9. Marketinga efektivitates mérisana un kontrole 2 6 0 0
Kopa: 24 60 0 0

Sasniedzamie studiju rezultati un to vérté¥ana

Sasniedzamie studiju rezultati

Rezultatu vértéSanas metodes

Sp&j paradit strategiska marketinga vadiSanai raksturigas augsti specializ&tas zinaSanas un $o
zinaSanu kritisku izpratni.

Praktiskas nodarbibas, patstavigais darbs,
eksamens

Izmantojot apgiitos teorgtiskos pamatus, specializ€tas problému risinaSanas prasmes, integréjot
zinaSanas no dazadam jomam spgj pienemt lémumus par atbilstosako marketinga stratégiju
uznémuma, prot analizét dazadas konkurences stratégijas, izstradat marketinga stratégiju, radot
jaunas zinasanas.

Praktiskas nodarbibas, patstavigais darbs,
eksamens

Izmantojot jaunas stratégiskas pieejas prast attistit strat€giska marketinga vadiSanu mainigajos,

Praktiskas nodarbibas, patstavigais darbs,

sarezgitajos nenoteiktibas apstaklos, veikt teorgtisku ieguldijumu profesionalo zinasanu eksamens

paaugstina$ana un praktisku ieguldijumu stratégiska marketinga vadiSanas procesa uzlaboSana.

Studiju rezultatu vérté¥anas kriteriji

Kriterijs % no kopgja vertejuma

1. Aktiva daliba praktiskajas nodarbibas un vért€jums par praktisko darbu izpildi 30

2. Kursa apguves laika izstradata un prezentéta marketinga stratégija 40

3. Eksamena rezultati 30
Kopa: 100

Studiju kursa planojums

Dala KP Stundas Parbaudijumi
Lekcijas Prakt d. Laborat leskaite Eksam. Darbs

1. 3.0 12.0 12.0 0.0
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